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THE AUDITOR
North America’s largest Magazine Ad-Tracking service.

Not only a way of keeping score, but a real sales tool
that will help you sell another ad page before next

issue’s closing.



n Over 30 dynamic reports reveal instant selling opportunities with unprecedented ease, giving you the right information at
the right time to close the sale.
Uncover new advertisers, missing advertisers, exclusive advertisers and much more. 

n Big Picture™ provides access to information across 3,100 publications and Electronic Tearsheets™ includes images of all
advertisements. 

And there are even more ways The Auditor can help you sell more ad pages: 
·   Territory Wizard™ allows sales territories to be assigned and adjusted easily 
·   Forecasting Wizard™ helps you prepare forecasts with minimal effort 
·   Data can be fully customized to meet your specific requirements 

Plus:
·   A dedicated service team of Account Supervisor and Account Executive is available at any time for training,

questions, adjustments – or just for a simple chat! 
·   Unlimited number of User Licenses! 

The Auditor delivers the most comprehensive picture available of every advertiser’s advertising activity in all magazines that
compete with yours. To get a view of the extent of our data, just visit our no-cost, no-registration, Magazine Health Watch
site (mhw.ims.ca). 

T h e  A u d i t o r  h a s  b e e n  t r a c k i n g  m a g a z i n e  a d v e r t i s i n g
s i n c e  1 9 7 9  a n d  n o w  m o n i t o r s  t h e  a d v e r t i s i n g  i n  3 , 1 0 0 +
m a g a z i n e s .  O v e r  7 , 0 0 0  u s e r s  f r o m  o v e r  2 , 0 0 0

m a g a z i n e  c l i e n t s  a c c e s s  o u r  d a t a  e a c h  m o n t h  t h r o u g h
e B a s k e t ,  o u r  o n e - o f - a - k i n d ,  p o i n t - a n d - c l i c k ,  

w e b - b a s e d  s o f t w a r e .
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Reporting features reveal instant selling opportunities with
unprecedented ease.
Your sales force receives all the information they need to make knowledgeable
and effective sales calls armed with explosive ammunition. 

n Find all the advertisers in your market that are not advertising in your magazine. 
n Learn about all the advertisers who are new to the market. Ripe prospects for your magazine. 
n Get a list of all advertisers who ran with you last year, but not this year. Did their budget dry up, or did they take their 

business elsewhere? The Auditor will tell you. 
n Determine which advertisers are decreasing their advertising with you. Catch them before they're gone. 
n Taking a trip? Review all the accounts in the area you're heading to. 
n Approach advertisers that are with your competitors, but fall under a category that you dominate. 
n Compare publication performance on a salesperson-by-salesperson basis. 
n Analyze your market share on 16 different criteria. There is more to market share than just advertising pages. 
n View the number of advertisers not in your magazine and the relative number of their pages in each of the competitive 

magazines. 
n Determine if the competition's publications are getting into the hands of the readers before your own. 
n Analyze advertising activity on a product category basis for editorial direction or ideas for special advertising supplements. 
n Analyze sales potential on a geographic basis. This can give you information about where to put your selling resources. 
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Electronic Tearsheets™ available for every ad
Images of each ad are available in eBasket. View the creative for all the ads from an advertiser in one place. Plus, there is an
easy-to-use "send email" function allowing you to instantly share the tearsheet with colleagues. 

Big Picture™ provides access to information across 3,100
publications
Big Picture™ gives you access to information about a specific advertiser from across our entire database. We track over 3,100
publications each month. See each of the different markets (we monitor over 200) where a specific advertiser has placed their
advertising dollars. All at no extra cost. 
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SAMPLE REPORT
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ABOUT IMS

With offices in Toronto, New York and London, IMS has served magazine publishing professionals since 1979. Over 2,300
magazine titles utilize our array of products that help sell additional pages of advertising, increase lead results for advertisers
and produce creative web solutions.

Proud of our high-tech reputation, our leading software technology continues to gain industry-wide recognition. Industry
Canada, recognizing our ‘advancing-the-science’ contribution, has rewarded our company with substantial research and
development grants over a number of years to encourage us to continue our leading edge developments.

Here are the facts:

n IMS is privately owned, shared by all employees through an innovative employee benefit program that transcends profit
sharing to include full equity sharing.

n Headquartered in Toronto, occupying a 38,000 sq ft facility.
n 200+ full-time employees work out of offices in Toronto, New York and London.
n 18 account representatives focus 100% on serving the needs of our 2,000+ client base.
n 25+ programmers on staff respond to our clients’ needs quickly.
n With 28+ years under our belts, we have yet to have a single year pass without introducing something new 

(often value-added) to our clients.
n Our single largest database grows at over 180 million records per month, to a projected size of 2.2 billion records a year.
n $2,000,000 invested in infrastructure and co-location facilities ensures 24/7 access to your sales-generating information.

Please contact:
Jim Panousis
Senior Vice President 
Extension 105  jim@ims.ca

55 Horner Avenue, Unit 1
Toronto, Ontario, Canada   
M8Z 4X6
Telephone: 1 800-263-0669
Fax: 1 800-571-7730
Web Site: www.ims.ca 
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